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Hello neighbours,

Spring is finally upon us after a long, cold winter. The days are getting 
longer, and the sun is with us for a few more minutes each day. That means 
more opportunities to spend time outdoors or take a late-winter road trip, 
weather permitting.

March Break and maple syrup festivals add fun and flavour to the season. 
There’s nothing better than a hot, fluffy stack of pancakes overflowing with 
our favourite sweet treat – and a few sticky, smiling little faces around the 
table. Enjoy!
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Heather Rosen is a writer who has worked in corporate communications, 
direct marketing and advertising for over 20 years. Her interests include 
writing about environmental and green-energy issues, attending film 
festivals, bird-watching, and checking out what’s happening in and around 
Toronto, her favourite city. 
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Luks OrthOdOntiCs: Celebrating a Community Milestone
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Although we’re just a few months into 2018, the doctor, 
team, and patients of Luks Orthodontics, located at 3016 
Yonge Street, just south of Lawrence Avenue, are already 
looking forward to 2019. That’s because this longstanding 
specialty orthodontic practice will be celebrating its 50th 
year in business, as well as the Luks family’s commitment to 
community service.

Dr. Eric Luks, who built the legacy and fine reputation 
behind the name, founded Luks Orthodontics in 1969. Over 
the course of his career, Eric has taken great pride in the 
caliber of treatments provided to his patients and that the 

practice is now delivering care to third and fourth generation 
patients. Since his daughter, Virginia, joined the practice in 
1997, Luks Orthodontics has innovated to further improve the 
patient experience by introducing digital radiography in 2001, 
paperless charting in 2016, and digital scanning of teeth in 
lieu of impressions in 2018. They also offer personal check-in/
check-out, underground parking, immediate call response, 
and increased doctor-to-patient time.

Along with their practice, the Luks family has also grown 
and demonstrated a love for giving back to the community that 
embraced them right from the very beginning.

In 1970, shortly after launching the practice, Eric and 
his wife Cynthia moved into their Lytton Park home near St. 
Clement’s Church, where they raised their three children, 
Virginia, Andrew, and Vanessa. Eric and Cynthia still reside in 
that house, and welcome family at every opportunity.

“We’ve all grown up and branched out from home,” Virginia 
says. “But we all feel a great sense of warmth and security 
every time we come back through the front door.”

The home was conveniently located for Eric to get back 
and forth from his practice. However, it was also convenient for 
Cynthia, who operated two retail businesses on Avenue Road 
in the 1970s and 80s. She then committed the next 25 years to 
active community volunteer service, such as serving as Chair 
of the Board for POINT (People and Organizations in North 
Toronto) for 10 years, among other diverse roles she dedicated 
herself to. In recognition of her commitment to community 
service, Cynthia was awarded the Award of Canada 125 (1992) 

by RICHARd s. tOdd
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and the Queen’s Diamond Jubilee (2012).
The children have followed their father into health care to 

become doctors themselves. Andrew is a practicing dentist, 
Vanessa works as a respirologist, and Virginia, the orthodontist, 
took over the operations of Luks Orthodontics from her father in 
2003. Both doctors worked in tandem from 1997-2013 before 
Dr. Eric Luks retired after 45 years in practice in December 
2013.

“From the early age of eight,” Virginia says, “I had my sights 
set on becoming an orthodontist like my father. I saw how he 
was having a positive impact on the lives of his patients while 
having fun at the same time. I wanted to be able to make that 
difference in people's lives too. 

“My father has always been my greatest inspiration. My 
entire life I have been in awe of his brilliance and unsurpassed 
hand skills. I have always told people my father is so talented 
he could’ve straightened teeth with paper clips!”

Her inspiration was matched by a determination to prove 
herself in the wake of a comment by one of her high school 
teachers.

“My physics teacher told me I wasn’t smart enough to be an 
orthodontist and that I should pursue some alternative career,” 
Virginia says. “This provided me with an incredible amount 
of determination to continue to push forward even in times 
of doubt because I wanted to prove that teacher wrong. My 
parents told me that I could be anything I wanted to be and I 
have held on to that possibility with tenacity.”

In 1997, Virginia completed her graduate orthodontic 
program, finishing first in her class. She went on to be 
recognized by examination as a Diplomate of the American 
Board of Orthodontics in 2003.

“Many years later,” she says, “I encountered that same 
physics teacher when I was out for dinner with a girlfriend. 
She asked what I was doing for employment and I proudly 

told her I was an orthodontist. The look of surprise on her face 
was probably one of the most gratifying moments of my life. I’d 
really made it!”

Virginia has since moved Luks Orthodontics from her father’s 
original location at 3080 Yonge Street, at the northwest corner 
of Lawrence Avenue, to a newly built, state-of-the-art storefront 
facility at 3016 Yonge Street. Although the address might have 
changed, Virginia’s passion for her work has not.

“I enjoy orthodontics because it’s a combination of science, 
engineering, and art,” Virginia says. “I thrive on problem solving 
and determining creative treatment plans for sometimes very 
challenging cases. There is a lot of satisfaction in transforming 
someone’s smile and seeing a patient’s self-confidence 
blossom, regardless of their age.”

Virginia doesn’t limit her time to running her practice. After 
completing a self-expression and leadership course in 2008, 
Virginia started giving back to the community through “Making 
Girls Smile”, a mentoring program she developed to give young 
women an opportunity to learn about orthodontics. 

“Every year, I accept a young girl to participate and 
complete this inspiring enrichment project,” she says. “My team 
and I have been mentors to many young women from Lawrence 
Park Collegiate and Loretto Abbey College as part of their 
formal co-op program. I have also customized the program for 
interested students who were patients of mine, and not part of 
a formal program at their school.”

The goals and outcomes of the program include observing 
the positive impact orthodontics can make on a patient's life, 
participating in the clinic, assisting in the delivery of patient 
care, learning to be part of a team, developing organizational 
and multi-tasking skills, learning basic knowledge of office 
administration, and customer service.

“My hope is that this experience will help girls identify 
orthodontics, or another health profession, as a possible career 

FEATURE STORY

pHOtOs by stOREy WILkIns pHOtOgRApHy

pHOtO pROVIdEd by AMAndO CAMpbELL

dR. VIRgInIA LUks dR. ERIC LUks



6 Neighbours of LawreNce Park NorTh         March 2018   7

Do you know a neighbour who has a story to 
share? Nominate your neighbour to be featured in 

one of our upcoming issues! 
Contact us at ceby@bestversionmedia.com.

FEATURE STORY
sAt. MAR. 10 tO sUn. ApR. 8
sugarbush Maple syrup Festival
Several venues near Toronto, including Bruce’s Mill and Kortright 
Conservation Area, offer maple-syrup tastings, maple treats for 
sale, tree-tapping and syrup-making demos, and a range of family-
friendly activities. Venues feature extra-special activities for children 
on week-ends and over March Break during the festival.
Time: Varies by date and venue; visit website for details
Cost: For Bruce’s Mill: Adults (Ages 15–59): $8.85 + HST; Seniors 
(Ages 60+): $5.75 + HST; Children (Ages 5–14): $5.75 + HST; Children 
4 years and under: FREE (with adult purchase). Parking: $4 (HST 
included); *FREE parking upon presentation of advance ticket(s) 
purchased online. Visit website for full pricing and venue details.
maplesyrupfest.com

FRI. MAR. 9 – sUn. MAR. 18
Canada Blooms
Founded in 1996 by the Garden Club of Toronto and Landscape 
Ontario, Canada Blooms is now the largest flower and garden festival 
in the country, welcoming some 200,000 visitors each year. The event 
features the very best examples of gardening and flower design, as well 
as products and services to enhance and nurture our landscapes.
Times: Mon. to Wed. 10am–8pm; Thurs. to Sat. 10am–9pm; 
Sun. March 11: 10am–6pm; Sun. March 18: 10am–5pm.  
Cost: Early Bird online ticket pricing until March 8: General (18–64): 
$17 (reg. $20); Senior (65+): $14 (reg. $17); Youth (13–17): $13 (reg. 
$16); Children 12 and under: FREE. Two-day passes also available; visit 
website for full pricing details, including add-on tours and workshops. 
canadablooms.com

MOn. MAR. 19 tO sUn. MAR. 25
toronto storytelling Festival
Dating back to 1979, Toronto’s second-oldest arts festival features local 
and international performers with expertise in the art of storytelling. 
This year’s event places a special focus on Indigenous storytelling. 
Venues include the Bata Shoe Museum, Aga Khan Museum, Artscape 
Wychwood Barns and the Toronto Reference Library. Some events are 
designed for children and families, while others are suitable for teens or 
adults only; age-appropriate events are searchable on the website. 
Times: Various; visit website for details

Cost: Ticketed and free programs available. Most individual tickets range from $10–
25 + processing fee. Seven-day pass, $100–115 + fee. HST included in base price.
torontostorytellingfestival.ca/2018

WEd. MAR. 28 – sUn. ApR. 1
One of a kind spring show & sale
Launched in 1975, the One of a Kind Show is now one of the largest and best-
attended craft shows in North America. The show offers local artisans who are 
committed to “handmade excellence” the opportunity to showcase their creativity to 
thousands of buyers. It’s the perfect place to find unique gifts for friends and family.
Times: Weekdays & Saturday: 10am–9pm; Sunday 10am–
6pm; Shop Late Thurs. March 29, 10am–11pm. 
Cost: Adult (ages 18+) $15; Senior (ages 65+) and Youth (13–17): $7.50; University 
Student (displaying valid student ID): $10. Advance tickets also available online.
oneofakindshow.com

sAt. MAR. 17
All About stout – At the st. Lawrence Market Gallery
Explore the many varieties of stout ale through a tutored tasting of 
five beers by museum manager and certified beer judge, Wayne 
Reeves. The night includes a slate of delicious curated treats from St. 
Lawrence Market vendors, including local cheeses and peameal bacon 
sandwiches. *Vegetarian options are available upon request. 
Time: 6:30–8:30pm
Cost: $50; adults aged 19+ only. Pre-registration 
required. Call (416) 860-0727 or visit 
www.themarketkitchen.ca/classes-teas.html for tickets.

FRI. ApR. 6 – sAt. ApR. 7
rOMkids sleepover
Spend an unforgettable night at Toronto’s premier museum, the 
Royal Ontario Museum! At this popular event, visitors enjoy exclusive 
after-hours access to our galleries, artifacts and ROM experts; a 
special movie screening; morning continental breakfast; and more. 
Special treats include PJ karaoke and a late-night snack!
Time: 5pm Friday to 10am Saturday
Cost: Advance tickets required; $88.00 per Child, Student, Youth, Adult 
or Senior; $77 per person for groups of 10 or more. Recommended 
for children ages 5+; adult supervision (19+) required.
For details and tickets, call (416) 586-5797, e-mail programs@rom.on.ca 
or visit www.rom.on.ca/en/whats-on/rom-sleepovers to reserve early. 

GREET SPRING IN STYLE

Vehicle shown for illustration purposes only. Offer includes taxes and is applied after taxes have been charged on the full amount of the negotiated price. Complete Lexus Price includes freight/PDI ($2,045), EHF Tires ($29), EHF Filters ($1),  
A/C charge ($100), OMVIC Fee ($10), and dealer fees ($728). 1 year tire/rim coverage, nitro, 5 year theft registration included. Taxes, license, registration (if applicable), and insurance are extra. Limited time offers only apply to retail customers at Lexus 
on the Park. Dealer order/ trade may be required. Offers are subject to change or cancellation without notice. Offers expire March 31, 2018. Please call for current program details. 

$67,433
COMPLETE PURCHASE PRICE

Heated Steering Wheel / 20” Alloy Wheels / Heated & Ventilated Seats
Power Moon Roof / Lexus Safety System + / Automatic High Beam

Pre-collision System / Dynamic Radar Cruise Control / Lane Departure Alert
Voice Activated HDD Navigation System

www.LexusOnThePark.ca
SALES 416-391-1600   SERVICE 416-391-1668   1075 LESLIE ST., TORONTO

$100 OFF SKILLS ASSESSMENT & 
CONSULTATION WITH THIS CARD

EXTRAORDINARY 
FUTURES 
Start  Here

COLLEGE PREPSTEM

RRRRRRRRREEEEEEEEAAAAAAAAAADDDDDDDDIIIIIIIIINNNNNNNNGGGGGGGG

PROGRAMS STARTING AT 
JUST $125 A MONTH!

Contact your Sylvan 
North Toronto

 at 416.840.7002 or Email
NorthToronto.ON@SylvanLearning.com

CALENDAR OF EVENTS
choice,” Virginia says.

In running her program, Virginia has become a role model for future 
dentists just like her father was. In fact, several of Eric’s patients found 
orthodontics so engaging and comfortable under his care that dozens 
of them have gone on to become dentists themselves, along with six 
patients who started their own orthodontic practices. 

Luks Orthodontics also gives back to the community by carrying 
on Eric’s tradition of providing orthodontic treatments on a pro bono 
basis to local families who are receiving support with housing and 
other healthcare needs, or underprivileged patients who are trying to 
get a start in life. 

“We have done this merely as a way to contribute back to the 
community and in gratitude of our profession,” Virginia says.

Truly, the Luks family has made an impact in Lawrence Park, and 
Eric and Cynthia have remained here to enjoy the conveniences, 
charm, and amenities our community has to offer. They also frequent 
the long-standing family run businesses that line the streets of our 
community, further strengthening our neighbourhood.

“My parents may have considered moving once or twice,” Virginia 
says. “But in the end Lawrence Park is their home. They love it too 
much to leave!” 
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NEW YEAR, NEW YOU

The Martha Hicks School
of not just Ballet.

We teach Jazz, Hip Hop, Tap, 
Contemporary, Acro, Musical 
Theatre, Creative Movement. 
And Ballet.

1660 Avenue Rd.   mhsb.ca   416.484.4731

WWW.GRAVITATE .TRAVEL
416-732-4418    

TTAND Head Office - 55 York Street #803 Toronto, ON M5J 1R7 Canada
 416-367-8264 x 2623

by peter Caven, Managing director of LAUnCHEd

networking Your Way Back to Work

NEW YEAR, NEW YOU

Is it possible to be seen 
exactly the way you want to be 
seen?

The short answer is YES. 
Did you know it takes one-  
tenth of a second to form a 
first impression? We form our 
mental image of a person as 
soon as we come into contact 
with them. The unfair part of 
this equation is that we are a 
very image-focused society 
and we make our assumptions 
based on what we see. 

So, that frumpy-dressed 
person that appears to have 
just rolled out of bed? You 

would likely determine they are uneducated, lazy, and broke. 
Now here’s the good news. It can work just as easily the 

other way around. We can be in control of our image and it 
starts with our clothing. When life transitions happen - returning 
to work after kids, changing careers, or dating again in mid-life, 
we want to make that first impression strong and memorable. 

The first step is in knowing what we are about, what we 
value and what resonates with us so we can move this into 
our personal style. I call these “style words”. Everything moves 
on a scale. Are you more classic? Romantic? Trendy? A little 
rock n’ roll? We could be classic and trendy in the same outfit 
but it would be confusing. Normally, we tend to fall to one end 
of the scale a little more than the other. Pay attention to your 
energy and where you feel most comfortable in your style – and 
then apply this to your clothing. The bonus? You can determine 
where to shop and which brands work for you once you’ve 
identified your style words.  

The second step is to know your environment and the people 
in it. How will they be dressed? My golden rule is to always 
elevate your look. It’s okay to be the best-dressed person in the 
room but it is NOT okay to be the most casual (or, ahem, worst 
dressed). You will end up feeling uncomfortable and you will 
miss opportunities to engage because you won’t be feeling as 
confident as you could.  When you stand in your closet in the 
morning trying to decide what to wear, consider where you’ll be 
that day. Are you sitting in an office, traveling to meetings, or 

presenting in front of people? Think ahead to how you want to 
feel while networking and work back to how you want to show 
up.

The third and final consideration is to know your own body 
and what looks good on you. And notice, I didn’t say, “Go and 
change your body”. Your physical being is your vessel that 
deserves respect. It’s healthy and alive and carries you from 
A to B probably very efficiently. We all have body issues and 
areas we’d love to change but we can dress in ways that make 
us look and feel beautiful – because we are ALL worthy of that 
and it IS possible. 

I challenge you to get serious about your personal style and 
then watch all the amazing first impressions that take place. It’s 
powerful stuff.

Kylie Martin is a style and image consultant and is also 
a speaker on psychology of clothing and image.  She loves 
helping people move into their most confident selves using 
personal style. You can learn more about her work at 
www.kyjostyle.com

by kylie Martin, style and Image Consultant

three Ways to Attack Your 
Personal style straight On

You have taken some time from your career 
to focus on other priorities – perhaps your fam-
ily – and are now ready to return to work. You 
have thought about doing something entrepre-
neurial; however, you may have decided it is not 
for you, and that you want to return to a full-time 

role in an organization. Networking will be key to this process 
as 80 per cent of the jobs that are filled never see the light of 
day – they are filled by networking and referrals.

You have reflected on your skills, knowledge, aptitudes, and 
interests and developed your own “Personal Value Proposition”, 
or brand statement. You have used your PVP to “segment the 
market” – identifying those organizations that are of interest to 
you and where you believe your PVP will resonate. You have 
done your research and identified the individuals in those orga-
nizations you want to network with. You have used your own net-
work, and that of your spouse, friends, and anyone else you can 
think of to augment your list of networking targets.

You need to reach out to them to set up “informational 
meetings”. Don’t use LinkedIn InMails. Not everyone checks 
their LinkedIn email, so you don’t know if your email has been 
received. In addition, InMails are impersonal and show a lack 
of initiative. You need to find their professional email address. 

There are a number of tools available to help you. Google “find-
ing email addresses” is one, and a number of these tools are 
equally easy to identify; use the one you like best.

Most people are willing to be helpful – everyone has been 
helped in their careers by others and most are willing to pay it 
forward. In addition, people are generally flattered when they 
are asked for their advice. The email subject line should iden-
tify your affiliation with them and the fact that you are seeking 
their advice and counsel (e.g., “Fellow U of T Grad Seeking 
Your Advice and Counsel”). In the body of the email, identify 
your area of interest – “…exploring careers in retail banking”. 
Ask to meet with them for 20 minutes to get their insights and 
perspectives.

Managing the informational meeting is critical. The purpose 
of these meetings is to get referrals into the networks of others 
with the ultimate objective of getting to a decision maker. People 
will not refer others into their networks unless they trust and have 
confidence in them as the individual they refer reflects on them 
– they are putting their reputation on the line and taking a risk. 
The way to earn someone’s trust and confidence is by validat-
ing them as a subject matter expert. 

Don’t pitch yourself in the meeting. You need to be pre-
pared to answer questions like “Tell me about yourself”, “Why 
are you interested in this company/industry?”, and “What are 
your career goals?” but don’t launch into a monologue extoling 
your attributes, skills, and qualifications.

Ask questions that the person you are meeting with can 
answer – you don’t want to make them feel uncomfortable by 
not being able to provide answers. Don’t ask questions to which 
the answers are readily available on the organization’s website 
– you will look silly and it will be obvious that you have not done 
your homework. The questions you ask also reflect the level at 
which you think – strategic or tactical. You will have to tailor your 
questions for each individual. Asking about trends in the sector, 
the company’s goals and strategies, its culture, recent initiatives 
and the person’s career path can be effective in validating them. 

Body language is important – people form an impression 
of others within 30 seconds of meeting them.  Dress appropri-
ately – mirror the dress of the person with whom you are meet-
ing whether it be business formal or casual.  Shake hands firmly, 
maintain eye contact, leaning forward and nodding shows that 
you are listening to what is said. Take a good notebook – write 
your questions in the notebook and take notes – it shows that 
you value their information.

If you get referrals let the referrer know when you have met 
with those to whom you have been referred and the outcome of 
those meetings. It shows professionalism, organization, that you 
valued the referral and serves as a reminder – they may think of 
other referrals to make.

Be prepared to be ignored and rejected – don’t take it per-
sonally. Be persistent. Networking will work –  It’s like sales – all 
you need is one yes.

Peter Caven is Managing Director of LAUNCHED, 
(www.launched.careers) a career advisory for young 
professionals.
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HEALTH & WELLNESS

by dr. Christine palmay, Md, CCFp

Exceptional Care in your Community

416.481.2986   |   www.theteddington.ca

JOIN US FOR TEA 
AT THE TEDDY, 

EACH THURSDAY 
AT 3PM.

The Teddington provides services and support for an
 ideal retirement lifestyle

Making money – and knowing how to manage it – are two profoundly different skills. That’s why 
at Raymond James we offer you a financial plan that is as unique as you are. I will take the time 
to thoroughly understand your situation before making any recommendations on how to manage 
your money. Contact me for a complimentary review.

Raymond James Ltd., Carinci Group
4120 Yonge street suite 304, North York, Ontario M2P 2B8
Phone: 647-798-0224  |  Fax: 647-798-0238
scarinci@3macs.com  |  www.raymondjames.ca/stevencarinci/

Raymond James Ltd., Member-Canadian Investor Protection Fund.

HOW SMART PEOPLE MANAGE 
THEIR MONEY. THEY DON’T.

HOW SMART PEOPLE MANAGE 
THEIR MONEY. THEY DON’T.

STEVEN CARINCI
Vice President, 

Financial Advisor

Hampton Securities, Private Client Group
7500 Martingrove Road, Unit 6, Vaughan Ontario L4L 8S9
Phone: 647-479-8832
scarinci@hamptonsecurities.com

STEVEN CARINCI
Senior Vice President,
Investment Advisor

Making money - and knowing how to manage it - are two profoundly different skills. That’s why at 
Hampton Securities we offer you a financial plan that is as unique as you are. I will take the time to 
thoroughly understand your situation before making any recommendations on how to manage your 
money. Contact me for a complimentary review.

knightly
pet Of the Month

Knightly is the 
perfect dog. He’s 
named after the hero 
in Jane Austen’s story, 
“Emma,” and it’s as 
though he’s read the 
book. He’s a dignified, 
well-bred show dog. 
We’ve even taught 
him how to bow. He 
never raises his voice 
to bark, unless the kids 
are sword-fighting. Or 
dancing. He is also 
winner of the highly 
coveted Biggest Pet 
award at the LPAA 
Family Fun Day Pet 
Show, being held again 
this year on June 2. 
He’ll see you there! 

By Alysa Kim

As we equip our cars with winter tires in 
preparation for the long Canadian winter, let’s 
remind ourselves that our bones deserve an 

equal amount of TLC.
During icy months, I find myself counselling patients on the 

importance of being mindful when navigating through slippery 
streets and sidewalks. Fractures due to falls are an increasingly
major source of medical visits to the ER and for those at risk, 
can pose devastating consequences. A vast majority of falls 
that result in fractures, particularly in the elderly, relate to under-
lying osteoporosis.  As such, it is essential to start thinking 
about bone health early in life to ensure that as we age, our 
bones remain strong and resistant.

Osteoporosis, commonly understood as low bone strength, 
is coined the “silent thief", as patients do not experience symp-
toms directly related to declining bone strength. Additionally, 
health care practitioners admit that as a whole, we often do not 
identify and treat those at risk, nor do we spend enough time 
counselling younger patients about the importance of maintain-
ing good bone health. 

Weak bones break, and, in many cases such as hip frac-
tures, lead to months of pain, as well as decreased mobility 
and independence. In addition to speaking to your health care 
practitioner to assess your risk, here are some tips to help you 
“bone up”:

1. Don’t Forget Calcium: Be conscious of your calcium 
intake. Daily requirements vary based on age, gender, 
and health status. Our society has gradually steered 
away from dairy and as a result, we must be more mind-
ful of ensuring that we are not calcium deficient.

2. Add Vitamin D: Take daily vitamin D as per recom-
mended guidelines. Again, doses vary according 
to age, gender, and health status. The biggest mis-
conception I hear from patients is that they only take 
Vitamin D supplementation during winter months. We 
simply do not have enough exposure from the sunrays 
in Canada to provide the quantity needed.

3. Pump that Iron: Run on the treadmill for cardiovas-
cular health, but bones need weight-bearing exercise 
to regenerate and strengthen. Incorporate weights into 
your exercise regimen.

4. Common Sense Healthy Habits: Do what your mother 
told you! Avoid smoking, caffeine, and excessive drink-
ing, and maintain an ideal body weight.

I commonly refer patients to the Osteoporosis of Canada 
website for credible information about bone health, including 
diet and exercise recommendations.  Advocate for yourself 
and for your bones by speaking to your health care provider to 
determine how to best prevent bone loss, screen for osteopo-
rosis, and/or treat the condition if needed.
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1. International Osteoporosis Foundation.  
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Holiday entertaining and months of cocooning all winter long 
have taken a toll on your carpets and upholstery – not to mention 
the impact of our pets.

Wet Spills on Carpet
It’s always best to deal with stains quickly, but usually we just 

douse the spill with soda water and hope for the best. Please don’t 
use this technique. 

Soda just carries the stain wider and deeper into the pile. It 
may appear less visible, but that’s only a migration of the spill. 
Plus, you’ve likely saturated the carpet backing, which can result 
in watermarking or discoloration. 

If the spill is fresh, act fast and follow these steps:
Step 1: Blot dry affected area with a white terry cloth. Do not rub.
Step 2: Add plain, tepid water to terry cloth and blot remaining stain. 
Do not soak the area.
Step 3: Place paper towels five or six layers deep over area. Stack 
a heavy book on top and leave overnight. Carpet fibers dry from 
the base upwards, and this now provides a capillary absorption for 
the remaining wet.  
Step 4: Next day, remove paper towels and inspect results. If stain 
is still visible, repeat steps 2 & 3, except in step 2 fill a 20 oz. spray 
bottle with tepid water and add 1 tbsp. of laundry detergent with 
no bleach or peroxide. Lightly mist remaining stain, allowing 30 
seconds for dwell time, then blot until removed.

Wet Spills on Upholstered Fabric
Furniture fabrics are more delicate and a finer density than your 

textile floor covering. There’s also the potential absorption into the 
underlying cushion, especially if the spill was sizable and/or a hot 
liquid.

If the spill has hit a zippered cushion, you can treat the matter 
from both sides. Keep this in mind when buying your next sofa or 
getting furniture re-upholstered. 

Follow these steps for optimal results:
Step 1: If stain is on a zippered cushion, open it and insert a white 
terry towel directly between the fabric and the cushion. This will 
prevent a possible re-activation of the spill if already absorbed into 
the cushion. No zipper access? No problem – just follow directions 
in steps 2 through 5.
Step 2: Use a second terry cloth to blot stain dry. 
Step 3: Lightly mist stained area with a diluted spray (1 tbsp. laun-
dry detergent to 20 oz. of water). Allow 30 seconds for dwell time 
then blot dry until gone. 
Step 4: Set a hair dryer to air only (no heat), and wave it 8 inches 
from fabric. Continue until dry. 
Step 5: If there’s still a water line around spot after drying, fill a 20 
oz. spray bottle with tepid water and add 2 tbsp. of white vinegar. 
Lightly mist over affected area and immediately blot area with a 
terry cloth. Chemistry 101 – white vinegar is acidic and neutral-
izes any water lines that may have resulted from detergent clean-
ing in Step 3.

These techniques are home remedies useful for most stains. 
However, some spots may be permanent or require expert attention. 

To find a certified cleaning professional in your area, go to the 
cleaning industry standards website iicrc.org or contact us at 
graham@interiorcare.ca
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Becoming a home owner is the start of an exciting chapter 
filled with new opportunities and experiences. At the same time, 
owning a home comes with a set of responsibilities, and one cut 
corner can lead to a hefty financial consequence.

It’s important to take proper care of your home for a num-
ber of reasons - the most obvious being safety and functional-
ity that help to maintain or increase property value. On a more 
materialistic note, we all want our homes to look good and rep-
resent our aesthetic style. 

Remember when you last painted the exterior of your home? 
Or gave your deck a nice new coat of stain? It felt so satisfying 
just looking at the finished work – your home looked renewed 
and refreshed.

But it’s been a few years – most of us can’t quite remember 
how long ago it really was. So how do you know when it’s time 
to repaint your home’s exterior?

Your home’s exterior should be redone every five to ten 
years, depending on factors like climate, surface and quality 
of the existing paint. In housing, people do judge a book by its 
cover, so you don’t want to wait until your home looks outdated 
to polish it up. In addition to performing a high-quality paint job, 
CertaPro Painters® of Toronto can restore impaired siding and 
power wash your home’s exterior to be sure it will remain look-
ing fresh for as long as possible. 

As with your interior walls, it’s essential to pick a colour you 

love so that you will be happy with your home’s curb appeal 
for the paint’s entire lifespan. Maybe you’re inspired by a great 
new colour combination that caught your eye, and you think it 
would be perfect for your home. Or perhaps you’re just tired of 
the current colour scheme and want to make a shift. CertaPro 
Painters® of Toronto offers professional advice and ideas to 
help you choose.

As a start, we recommend doing a walk-around your home’s 
exterior and using this checklist:

• Are your soffits, trim or fascia cracking, peeling or flaking?
• Is your siding fading or chalking (a cast that can be noticed 

when you rub your fingers across the surface)?
• Is there any discoloration on the siding, especially on the 

sunny side of the home?
• Are there any signs of wood rot? Look for soft spots in your 

wood siding that have more exposure to water.
• Is your front door colour looking dirty or dull?

Any of these conditions may indicate the need for repair, and 
that it’s time to repaint your home’s exterior. Trust the experts at 
CertaPro Painters® of Toronto to protect your largest investment. 
Contact us for your free in-home estimate at 1-800-GO-CERTA 
or visit toronto.certapro.com. 

Each CertaPro Painters® business is independently owned 
and operated. © 2018 All Rights Reserved Certa ProPainters, 
Ltd.
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BATHS

2
2
2
2
4
1
3
1
4
4
4
4

ADDRESS

40 Elm Road
37 Lawrence Ave. West
122 Melrose Avenue
73 Snowdon Avenue
161 Cranbrooke Avenue
393 Old Orchard Grove
40 Wanless Avenue
287 Old Orchard Grove
56 Glenforest Road
278 St. Germain Avenue
302 St. Germain Avenue
209A Glengarry Avenue

PRICE

$998,000 
$1,380,000 
$1,599,000
$1,599,000
$1,670,000
$1,688,800
$1,699,000
$1,880,000
$2,298,000
$2,349,000
$2,399,000
$2,429,000

BEDS

3
3
3+1
3
3+1
3+1
4
2+1
3+1
3+1
4+1
3

ADDRESS

161 Old Orchard Grove
367 Brooke Avenue
386 Brookdale Avenue
128 Bowood Avenue
283 Brooke Avenue
100 Snowdon Avenue
224 Deloraine Avenue
409 Deloraine Avenue
21 Golfdale Road
2 Forest Glen Crescent
27 Teddington Park Ave.

PRICE

$2,499,000
$2,575,000
$2,598,800
$2,698,000
$2,849,000
$2,888,000
$2,888,800
$2,998,000
$2,999,000
$5,388,800
$8,800,000

BEDS

4+1
4
4+1
3+1
4
4+1
4+1
4+1
4+1
5+1
5+1

BATHS

4
5
5
4
5
5
5
5
4
5
8

Residential - Commercial - Industrial

Delivering Electrical Excellence 
for Your Peace of Mind

416-274-7076
Karl@klosconcepts.com
www.klosconcepts.com
ECRA/ESA license #: 7011095

by goran yabar, Certapro painters

signs it’s time to repaint Your home’s Exterior
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Customer Service... Down to the Very Last Piece.
We’ve had the joy and privilege of serving the city for over 60 years. It’s a point of pride 

because having that level of longevity means one thing: a focus on you, our valued 

customers and neighbours, borne out of a commitment from a team that above all else, 

strives to constantly improve. Whether it’s maintaining your Volkswagen, figuring out 

the best option for the ideal car to support your family and its unique 

needs, or performing an emergency repair, we treat every part of an 

interaction with our customers like building blocks, and strive to provide

an unsurpassed automotive experience for everyone who 

walks through our doors: down to the very last piece.

                                  We’re here for you.

Visit us today!

Yorkdale

We’re here for you.

416 741 7480 YorkdaleVW.ca Yorkdale Volkswagen
We’re here for you


